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Notices 
 
This document is provided for informational purposes only. It represents Goat Consulting’s 
current product offerings and practices as of the date of issue of this document, which are 
subject to change without notice. Customers are responsible for making their own independent 
assessment of the information in this document and any use of Goat Consulting’s products or 
services, each of which is provided “as is” without warranty of any kind, whether express or 
implied. This document does not create any warranties, representations, contractual 
commitments, conditions or assurances from Goat Consulting, its affiliates, suppliers or 
licensors. The responsibilities and liabilities of Goat Consulting to its customers are controlled by 
Goat Consulting agreements, and this document is not part of, nor does it modify, any 
agreement between Goat Consulting and its customers. 
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Introduction 
 
Goat Consulting is a third-party Amazon account management and marketing agency that offers 
marketing services to brands and manufacturers selling on the Amazon.com marketplace. One 
of the key benefits of bringing on a partner like Goat Consulting is that it gives brands and 
manufacturers the opportunity to work with experts who devote their entire focus to the Amazon 
Marketplace. 
 
Whether you engage with us or not, we want to ensure that Amazon customers receive the best 
shopping experience possible and we feel the best way to do that is to inform Amazon sellers 
on the best methods for selling. We have shared Amazon selling best practices through our 
other ​white papers​ including Marketplace Strategy, Merchandising on Amazon, Advertising on 
Amazon, and Managerial Reporting. We are proud to present to you here our next best practice 
white paper: Brand Registry on Amazon 
 
This white paper is an introduction to Amazon’s Brand Services available to professional sellers. 
Amazon provides a multitude of brand services that are useful to small growing brands and 
large established brands alike. Knowing what brand services Amazon provides and how to 
properly use them is critical for any brand's success on the Amazon Marketplace.  
 
We hope that by the end of reading this you have a better understanding of: 

● What brand registry is and how to apply for it 
● Product listing merchandising benefits from Brand Registry 
● Analytics tools for brand registered sellers 
● Additional services offered to brands selling on Amazon 

 
If you have any questions regarding this white paper or anything Amazon related, please reach 
out to us at ​https://www.goatconsulting.com/contact-us​.  
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Brand Registry Services on Amazon 
 
Customer Obsession is one of the ​leadership principles at Amazon​1​ – the foundation of 
how Amazon discusses new ideas or deciding the best approach to solving a problem. 
This obsession over customers has created customer loyalty and is a cornerstone in 
considering the Amazon Marketplace. At the heart of customer loyalty is trust. Trust that when 
an Amazon customer purchases a product, they are receiving authentic, non-fraudulent, 
non-counterfeit products. Trust is giving brand owners the tools and programs that allow brands 
to connect with Amazon customers.  
 
Amazon has built a suite of tools, focused on the Amazon Brand Registry program, to help 
sellers and vendors protect their brand on Amazon through intellectual property infringement 
reporting, growing sales through merchandising and advertising brand benefits, and analytics 
tools to understand how customers interact with brands on Amazon. Whether a seller has no 
intellectual property registered, has issues or not with fraudulent sellers and offers; enrolling in 
Brand Registry is important to successfully sell on Amazon.  
 
 
 
 
 
  

1 ​Amazon Leadership Principles 
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Brand Registry 
 
Brand Registry​ is a service that Amazon offers to professional sellers that allows sellers to let 
Amazon know they are the owner of a brand’s intellectual property for selling on Amazon. Once 
enrolled, a brand owner retains more control over the Amazon product pages that use your 
brand name, can find & report violations, and gain access to a suite of brand merchandising 
tools.  
 
Whether you sell directly to Amazon as a Vendor, operate on Seller Central directly, or your 
products are sold by your distributors; it is in your best interest to register your brand with 
Amazon to protect and merchandise your products to their full potential. Utilizing all of the Brand 
Registry programs can help increase sales through increased search traffic and conversion rate 
of purchases. 
 
As Amazon takes product listing content contributions from every seller that sells a product, 
sellers can get priority or have greater contribution control over the content when enrolled in 
Brand Registry as sellers are telling Amazon they are the brand owner. Enrolling in Brand 
Registry does not guarantee that other third party sellers will not make offers on registered 
seller’s listings. 
 
Enrolling in Amazon Brand Registry should be one of the first steps sellers and vendors should 
take when selling on Amazon. 
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How to Register for Brand Registry 
 
Enrolling the brand by sharing the intellectual property ownership information with Amazon is 
the first step to utilizing the tools available to sellers. 
 
Review Brand Registry Eligibility 
In order to be eligible for registering a brand, the correct active registered trademark must be 
owned for each country where the seller would wish to enroll. Each country has specific 
eligibility requirements, but the United States requires the following: 

● Trademark Organization: ​United States Patent and Trademark Office (USPTO)​2 
● Statutes: the status of the Trademark must have a LIVE registration issued and ACTIVE 

in the principal register  
● Text Based Marks: Typeset Word(s)/ Letter(s)/ Number(s); 4 - Standard Character Mark 
● Image-based marks: 3 - An Illustration Drawing which includes Word(s)/Letter(s)/ 

Number(s); 5 - Words, Letters, or Numbers in a Stylized Form 
 

 
Amazon ​Text-based and Image-based example 
 
The trademark text must be an exact match (capitalization and spacing sensitive) with the brand 
name on the application, and the trademark must also appear on your products or packaging to 
be eligible. If you are submitting an image-based mark, upload a copy of the image exactly as it 
appears on the trademark record. When eligibility is confirmed, the next step is enrolling the 
brand. 
 
Enroll Brands 
When enrolling the brand, the enrollment application must be submitted by the trademark 
owners. It is important to enroll in brand registry with the same login credentials that are used 
with Vendor or Seller Central. This will ensure that the seller and vendor accounts will be linked 
and have access to all of the features. Once you have all applicable information, answer the 
questions in the Brand Registry enrollment form and submit. After submission, Amazon will 
email the Rights Owner of the trademark that is listed on the agency directory of the trademark. 
This person will receive a verification code which will need to be sent back to Amazon which 
ensures that the owner of the Trademark is actually the one registering for the trademark. Once 
verified, the seller will have access to all of the Brand Registry benefits and features. 
 
 

2 ​US Patent & Trademark Office Website  
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Product Listing Benefits 
 
Once the brand is registered, take advantage of the product listing opportunities that will help 
stand out from the competition. Generally, new programs are available to Brand Registered 
sellers first and then get rolled out to all Amazon sellers. These Brand Registry required product 
listing benefit programs include: A+ content, Videos, Amazon Vine, Virtual Bundles, Subscribe 
and Save, and A/B Test Experiments. 
 
A+ Content 
The A+ Content feature allows brand owners to add a unique and customizable product 
description to product detail pages.  

 
Example of ​A+ content​ for an essential oil diffuser 
 
Using this merchandising tool, sellers can add different modules or templates that allow for a 
unique way to tell the brand story, add enhanced images, additional text placement, and 
comparison charts to better help customers understand the product and brand they are 
purchasing. By adding A+ content, product detail pages can result in increased sales through 
increased traffic and higher conversion rates when used effectively. ​As mobile shopping 
becomes more prevalent, A+ is more important as it is featured higher on the mobile product 
listing page than other copy areas such as bullet points and product description. Using 
customized images and text provides a clean professional look and creates opportunities for 
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brand storytelling. Sellers can create images and text that match their brand’s colors and text 
font to further create an all around better branded page.  
 
Videos 
Brand owners of products have the ability to upload a video on the product detail page on 
Amazon. This is a great opportunity to explain the value proposition, product details, and brand 
information. If you have a product that is interactive, videos can show the product in action 
which helps potential Amazon customers see how it works. The video is placed where the 
images are shown on the left side bar of the product listing. 
 

 
Example ​Video​ on a Product Listing 
 
It is interesting to note that on mobile devices - iOS for example, displays the video in an image 
rich format in messages. So when a potential customer shares a link to a detail page with video, 
they can immediately play the video. Product videos can also be added to the Storefront, which 
will be discussed in further detail below.  
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Example of Video display on a URL link on messages in Apple iOS  
 
Before moving forward with video, consider the ​Video Content Policy​3​ to ensure you are 
compliant with Amazon’s rules and guidelines that govern video creation. These policies cover 
claims of the product, competitor comparisons, prices and promotions, product guarantees and 
warranties, customer reviews, category restriction rules, conduct, content, children, and other 
terms and conditions. 
 
Amazon Vine 
 
Amazon Vine​4​ is a program that helps Amazon sellers get verified trusted reviews from 
legitimate product review customers. Amazon customers that have consistently provided 
meaningful, quality, helpful reviews (judged by others through the “Is this review helpful” 
question on a review) can be invited to the Amazon Vine program as “Amazon Voices”. 

3 ​Amazon Video Content Policy  
4 ​Amazon Vine 
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Example of ​Vine Voice Review  
 
The Amazon Vine program allows Brand Registered sellers and vendors to enroll products into 
the program where the products are provided for free to these reviewers in exchange for the 
honest review. There is no guarantee that reviews will be positive, but the benefit of this 
program is that these reviewers have been selected for their high quality in-depth review so 
Amazon customers can make an informed decision. Reviewers are still expected to abide by the 
review posting  community guidelines​5​. The program is free to enroll (just the cost of providing 
the product for free to customers). The following​ product criteria​6​ must be met: 

● Be brand registered in Amazon Brand Registry. 
● Have fewer than 30 reviews on the product detail page. 
● Have a buyable FBA offer in ‘New’ condition. 
● Not be an adult product. 
● Have already launched at the time of enrollment. 
● Have available inventory. 
● Have an image and a description. 
● Cannot require bundling of multiple products 
● Cannot require reviewers to separately order another product in order to conduct a 

review (example - do not enroll a printer cartridge that requires a specific printer 
 
Once a reviewer receives the product, it takes about 15 days for the review to be published. 
This is a great program if you have a great product but are having difficulty generating any 
reviews, or a very technical product that would help with an in depth review to help Amazon 
customers understand the product better. As a positive review is not guaranteed, make sure 
that product quality and product descriptions are to best practice prior to enrolling. 
 
Virtual Bundles 
 
Virtual Bundles​7​ allow brand registered sellers to create a new merchandised product listing that 
takes 2-5 existing products to make a new product bundle of items that are not packaged 
together but are sold together. These new product bundles are typically discounted to Amazon 
customers opposed to buying each product separately, but this is beneficial to Sellers as it can 
increase basket sizes. Each product that is part of the bundle will display, on a desktop, in a 
new widget that states “Make it a bundle” that displays the different bundles associated with it. 

5 ​Amazon Review Community Guidelines 
6 ​Amazon Vine Voice Product Criteria  
7 ​Amazon Virtual Bundles  
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Operationally, this helps sellers as they do not need to package their products into different 
packing bundles at their own facility prior to sending in to FBA or forecast bundle demand. 

 
Example of ​Necklace Bundle 
 
These virtual bundles work best when the two to five bundled products work well together. For 
example, bundling a printer, with the corresponding ink cartridge or matching bracelet and 
necklace. When creating this new product bundle, sellers can add new images (images showing 
both products together), a new title, bullet points and product description to call out the value 
proposition of how the products could work better together, and an updated retail price of the 
product. The bundle price should be equal to or less than the combined price of the individual 
products. The product listing page will call out each item in the bundle and show how much 
money is saved by purchasing the bundle. 
 
Inventory levels are determined by taking the smallest available quantity for an individual item of 
the bundle. For example, if there is a bundle with 10 units in stock of a printer and 20 units in 
stock of the ink cartridge SKU, then the bundle of these two products would show 10 units of the 
bundle available. Therefore, sellers can replenish their inventory the same as they would 
normally. The bundle order is considered an individual order of each line item, so if a customer 
wants, they can return an individual piece of the bundle. 
 
Subscribe & Save 
 
The Amazon FBA Subscribe & Save program allows Amazon customers to purchase products 
on a scheduled, recurring delivery for products that are reused frequently. Subscribe & Save is 
a great program for sellers that have products that are single use or where customers need to 
continue to purchase the product. Some examples include, computer paper and other office 
supplies; coffee and grocery items; toothpaste and other toiletry products. Sellers are able to 
gain consistent repeatable sales and encourage customer loyalty by removing the friction of 
needing to purchase each time.  
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Example of a ​Subscribe & Save​ offer for Diapers  
 
To participate in the Amazon Subscribe & Save program as a seller, you must have a good 
standing FBA account. Amazon uses the following criteria to determine individual product 
eligibility: fulfillment history and in-stock rate, sales performance, product category, and average 
selling price. Amazon will then automatically enroll products into the program that meet their 
criteria for being eligible. Currently, Amazon will automatically fund the first 5% discount to 
customers for the products they deem eligible when Amazon customers have subscribed to 5 or 
more subscriptions. Sellers can choose to increase the discount funding for subscribes up to 
5%, 10% or 15% off. Amazon states that an increased discount can drive up to a ​1.8x increase 
in conversion​8​ based on an internal Amazon study comparing ASIN enrollment at the 10%/15% 
discount vs. a 0%/5% discount, though an increase in conversion is not guaranteed. 
 
A/B Tests & Experiments 
 
Brand Registered sellers and vendors with eligible ASINs have the opportunity to run A/B tests 
or split tests on A+ content pages and titles. This allows sellers to make two versions of the A+ 
page or title, and  Amazon displays these to Amazon customers to see which version performs 
better. During the experiment, visitors to the detail page are randomly split into two groups. One 
group sees Version A of content, while the other sees Version B, for the entire experiment. This 
means that experiments are not rotating content over time. Instead, both versions of content are 
always showing during the experiment, but to different groups of customers. The experiment 
counts the number of sales on each version to see if there is a clear winner. Sometimes small 
changes to an A+ content or title can have a drastic impact on conversion. As an example, if the 
prior conversion rate is 2% and the new split test version converts at 4%, given the same traffic, 
the new page will result in double the sales. To be eligible for the A/B tests and experiments, 

8 ​Potential Increase in Conversion  
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sellers must own the brand with brand registry and the ​ASIN must be eligible​9​ by having an 
adequate amount of traffic in the past week.  
 
Running these experiments provides objective data behind often subjective questions such as - 
what image is better or what product feature should be highlighted. When running an 
experiment, make sure that the content changed is significant enough so that results clearly 
show there is a significant winner in the test. Here are some recommended experiments to run: 

● Testing a new module such as a comparison chart on the A+ content 
● Changing product images to more lifestyle images 
● Highlighting a different feature or value proposition of the product 
● Adjusting your company’s branding and imaging 

 
Once the experiment concludes you are able to analyze the results based on units per unique 
visitor, conversion, units sold, units sold from search, sales, sales from search, and sample size. 
Sellers should take the learnings from the experiment and apply it to another experiment or to 
another ASIN in the catalog to continually improve the optimization of product listing 
merchandising. 
  

9 ​A/B Tests and Experiments ASIN Eligibility 
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Advertising and Traffic Benefits 
 
Sellers with registered brands are able to take advantage of additional advertising and traffic 
benefits. Driving impressions through these additional advertising and traffic programs, exposes 
Amazon customers to seller’s brands and products. The additional advertising and traffic 
programs include Sponsored Brand Ads, Sponsored Display, Storefront, Amazon Posts, and 
Amazon Live. 
 
Sponsored Brands Ads (formerly Headline Search Ads) 
 
Sponsored Brands is an advertising campaign type available to Brand Registered sellers that 
allows advertisers to display a banner advertisement. These types of Ads most frequently 
appear at the top of the search results page, but can also be displayed alongside or within 
shopping results. . These ads are more customizable than Sponsored Products as traffic can be 
routed towards a seller’s Amazon Storefront page or a curated selection of product listing pages 
and includes the brand’s logo with a custom headline. Due to the customization option of this 
type of advertising, these campaigns must be approved by an Amazon moderation team. These 
ads are pay-per-click so an advertisers’ budget is only spent when a customer clicks on the ad.  
 
Sponsored Brands is a great advertising option for advertisers that have a goal of building brand 
awareness. The different ad formats for Sponsored Brands include Product Collection, Store 
Spotlight, and Video. 
 

Example of a ​Sponsored Brand ad  
 
Product Collection 
The Product Collection ad format for Sponsored Brands, promotes multiple products from a 
landing page specifically designated by the advertiser. The landing page can be either a seller’s 
Amazon Store, a set of 3 product listings, or a custom Amazon URL (this Amazon URL option is 
only for those who have an Amazon Advertising Console, generally Amazon Vendor’s). 
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Amazon Store 
Sponsored Brand campaigns with the ad format Product Collection with the landing page 
of an Amazon Store will display an ad showing the Brand’s logo, a custom headline, a 
call to action suggesting the customer to ‘Shop now’ and display three products that the 
advertiser can choose. Clicking the logo or the show now option will bring the potential 
customer to the homepage of the Amazon Store. This type of ad targeting builds brand 
awareness around the catalog of the brand or manufacturer. These Sponsored Brand 
ads can target both Keywords (the search terms customers put into the search bar) and 
Products which will display towards categories, brands and specific products. 

 
Product List Page 
Sponsored Brand campaign with the ad format Product Collection, drives traffic to a 
Product List Page, ​which is a curated list of product listings. The format of this 
advertisement is the same as the Amazon Store, with the only difference being that 
clicking on the brand image will bring the potential customer to the curated product listing 
list. This listing page displays the main image, title, price, reviews, first two bullet points, 
and buying options/buy box. Here is an example of a landing page for a set of 3 school 
backpacks from a Sponsored Brand Product Collection Product List Page product 
collection: 
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Store Spotlight 
Sponsored Brand Store Spotlight allows advertisers to drive mobile traffic to a brand’s Amazon 
storefront. The headline advertisement includes the brand’s logo, which sends traffic to the 
homepage of the Amazon store, and three sub pages with advertiser defined display name text 
and images. This ad format is great for brand awareness for customers that shop on mobile as 
this advertisement is served exclusively to mobile shoppers and storefront content interaction is 
user-friendly on smart devices. Here is an example of a preview for a store spotlight 
advertisement:  
 

Page 16  



 
 
 
Brand Registry Services on Amazon  Goat Consulting     November 2020 

 

10 
 
Video 
Brands have the ability to create a Sponsored Brand ad in video format. Video advertising plays 
a video uploaded by the advertiser within the in line of a search results page. When a customer 
inputs a search term and as they are scrolling down the search results, this type of video 
advertisement automatically plays without the need to press a play button. It is important to 
have a highly engaging ad, especially in the first two seconds, as viewers can have a very short 
attention span. Guidelines on creating a video can be found on the Amazon Ad Policy 3.11​11 
Guidelines including duration of 6 to 45 seconds, aspect ratio of 16:9, less than 500mb and file 
format of MP4 or MOV among other requirements. 
 
Sponsored Display 
 
Registered Brands can drive traffic both on and off of Amazon with the advertising campaign 
type Sponsored Display. This is an exciting advertising option as it is the first campaign type 
within Amazon Advertising for Seller Central brands that utilizes Amazon’s reach from 
advertising networks across the internet to drive traffic from non-Amazon sites to your product 
detail page. The two types of targeting available within Sponsored Display are audiences and 
product targeting. This advertisement can be shown on product detail pages, buying options 
page, and different placements around various websites and Amazon brand devices across the 
internet.  

10 ​Amazon Advertising  
11 ​Sponsored Ads Policies  
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Here are a few examples of what this ad type can look like with the dimensions automatically 
generated by Amazon, given details from the product detail page.  

 
 
The two types of targeting available for Sponsored Display include Views remarketing and 
Product targeting. 
 
Views Remarketing 
Running advertisements based on views remarketing targeting serves ads to shoppers that 
have viewed the seller's product or designated similar products. This type of advertising is often 
called ‘retargeting’.  This ad placement is served both on and off Amazon, meaning potential 
customers could see this ad on pages on Amazon.com, Amazon owned devices such as  a 
Kindle, or on other websites such as ESPN.com, Instagram, or Facebook, or any other site that 
Amazon has purchased advertisement real estate. Custom audiences allow the advertiser to 
advertise just to customers that have viewed the advertised product listing page in the last 30 
days, viewed similar advertised products, or drilled down category specific; or any combination 
of these in a campaign. Advertisers can elect to have Amazon make the ad or this can be 
customized adding a specific logo and headline. 
 
Product Targeting 
Brand owners can drive traffic to specific advertised listings by targeting these display ads on 
other listings on Amazon specified by the advertiser. Advertisers can identify competitor product 
listings to show the ad, which could result in a potential customer purchasing the advertisers 
product vs the targeted product. 
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Stores 
 
Stores​12​ ​is a free program that allows sellers and vendors with a registered brand to curate their 
own webstore on Amazon by adding pages and collections of products for customers. Stores 
can be accessed by customers by clicking on the “brand” name under the title of the product 
listing page. Amazon provides a short URL: amazon.com/BRANDNAME that is easy to 
remember for customers and can be used for Amazon or non-amazon advertising activities. 
Stores are built using a self-service module style user interface where sellers create pages to 
share specific collections, help with new product discovery, and educate about the brand. Every 
Store features a Home Page that can be customized accordingly. Sellers are also able to add 
and customize additional subpages on their store that may be dedicated to a certain product or 
product line. Performance of the store can be viewed by analyzing the insights that share the 
performance of traffic, sales, specific pages, and sources of traffic. 
 
Amazon provides many examples of sellers that utilize Stores to the fullest. Here is an example 
of ​Listerine’s Store​: 
 

 
Here are some of the ways that Listerine is using the Stores page: 

● Beautiful product images 
● Color coordinated images 
● Several pages calling out different categories including mouthwash, floss, and travel 

sizes 
● Several different modules to merchandise the products in a unique way 
● Sponsored Brand ads driving traffic to the Amazon store 
● Specific page of best sellers to show customers the products that are most popular 

12 ​Amazon Stores  
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Amazon Posts 
 
Amazon Posts is a beta program that helps brand registered sellers create an image feed 
(similar to Instagram) that helps drive brand and product education and discovery. Sellers add 
lifestyle images and a short text description (caption) to stay connected with customers. Sellers 
can link up to 10 product ASINs on a post, which will display in order of relevance.These posts 
appear on product detail pages, brand feeds, category feeds, and other related feeds all 
throughout an Amazon customer’s shopping experience. This is another free way for Brands to 
generate more viewable impressions and exposure.  Amazon recommends to use images of 
your product in a realistic setting or visually attractive backdrop, rather than the white 
background images that display on your product listing page. Single, clear images are more 
effective for Amazon Posts rather than collaged, text heavy, infographic or busy images 
 

 
Example ​Brand Feed ​for Larabar 
 
Sellers can review performance of their Posts to see which connect well with audiences. 
Currently reporting is available with the following data points: 

● Viewable Impressions - number of times the post was shown on the screen for 1 second 
● Engagement - number of times a potential customer clicked on the post 
● Engagement Rate - engagement divided by the number of impressions 

 
The Posts program is still in beta, meaning that Amazon may update the program or change 
where or how it is displayed on Amazon, but it is a great free way to drive traffic to product 
listings and connect with sellers. 
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Amazon Live 
 
Brand registered sellers have access to Amazon Live, which is an interactive live streaming 
platform that allows sellers to engage with Amazon customers in real-time. Running an Amazon 
Live stream is as easy as downloading the ​Amazon Live Creator app​ and hitting start. This is a 
great tool for sellers that offer products that can be interacted with to show the product rather 
than just tell about it on a product listing page. Here are some products that would fit great with 
the Amazon Live program: 

● Food - cooking during a live stream with links to the Amazon product detail page used in 
the recipe 

● Beauty - putting on beauty products and showing the makeup live on someone 
● Electronics - unboxing and technical review of new electronic products 

 
Amazon Live is currently featured on the top bar of the Amazon home page which brings traffic 
to the page. It is easy to drive sales with the live stream hosted directly on the Amazon 
shopping platform so customers can add products to their cart as they are shown on screen. 
While streaming, viewers can ask questions in the chat bar allowing the presenter to address 
any thoughts or concerns and promote a call to action for customers to purchase. 
 

 
Amazon Live  
  
It is important to review the ​Amazon Live Community Policy​ to ensure you are fully compliant 
with the content in the stream. Amazon recognizes Amazon Sellers utilize the Amazon Live 
platform with a ​Level System​13​. Here is an overview of the Amazon Live level system: 

● Level 1, Rising Star. Default level all Amazon Live accounts start at 
● Level 2, Insider. Application required to upgrade. Longer streams and greater overall 

content provides these users the eligibility to appear at the Amazon Live homepage 
● Level 3, A-List. Application is required with a consistent streaming schedule, consistent 

use of all streaming tools, and high customer chat engagement. Amazon provides better 
support and marketing of these streams 

 

13 ​Amazon Live Level System 
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Amazon reserves the right to downgrade the level of any of these streams if performance falls 
below the requirements. 
 

Analytic Benefits 
 
Brand registered sellers have access to reporting and data analytic tools not available to 
unregistered sellers. Utilizing these tools can provide additional insight into customer search 
habits, feedback from customers, and tracking conversion from traffic outside of Amazon. These 
analytic benefits are available through the Brand Dashboard, Brand Analytics, and Amazon 
Attribution. 
 
Brand Dashboard 
 
Amazon Brand Dashboard provides a set of tools for brand registered sellers to help optimize 
different areas of the sales account. Amazon provides analytics across product pricing, indexing 
of keywords within product listings, and customer product reviews. As Amazon continues to help 
brand owners provide an amazing customer experience, expect the analytic tools and features 
to grow. Currently, the different sections of the brand dashboard and include: brand health, 
search terms optimizer, brand benefits and customer reviews. 
 
Brand Health 
The brand health section within the brand dashboard provides insights on opportunities where 
sellers can meet Amazon customer expectations of products available for purchase, at 
competitive prices and Prime shipping availability. Reporting and actionable insights can be 
found on the subsections including: competitive price, prime eligibility, and in-stock rate. 
 

 
Seller Central Brand Analytics Brand Health Page 
 

Competitive Price 
The competitive price tool displays the number of times a customer visits the product 
listing page when there is uncompetitive pricing offered. This report displays the previous 
30 days as well as a current snapshot. If the brand registered seller sells to distributors 
outside of Amazon, this can display if you are losing the buy box due to a competitive 
pricing issue. Pricing actions can be taken right from this page with automated pricing 
rules or by manually updating pricing. 
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Prime Eligibility 
The prime eligibility tab in Brand Health provides the previous 30 days and a current 
snapshot of the prime eligibility status of a brand registered seller’s catalog. Prime 
designated products are the gold standard as Amazon Prime customers pay the annual 
fee for the benefits of prime including free two-day shipping. As a seller using the brand 
health prime eligibility tool is an easy way to audit that products are prime designated. 
 
In-stock rate​. 
Sellers cannot generate sales if the product is not in stock. The In-stock rate section of 
brand health shows the in stock percentage based on page views. Sellers can take 
action directly on this page to send in additional inventory to Amazon fulfillment centers. 

 
Search Terms Optimizer 
The search term optimizer within the brand health dashboard shows how sellers can improve 
the indexing of the search terms customers might search to find and purchase the product. 
Including relevant search terms in the product listing will help the Amazon search algorithm 
match up what customers are looking for, to what is being offered. This tool analyzes the back 
end search term list and suggests improvements. They display “low value” search terms that 
can be replaced such as words that are repeated in the product’s title, bullet points, or 
description that are already indexed or superfluous works such as “best”, “new”, “and”. Utilizing 
relevant search terms that fit within the byte limit will help more customers find the products they 
are looking for more easily and increase sales for sellers. 
 
Brand Benefits 
The Brand Benefits section of the Brand Dashboard list the current programs available to brand 
registered sellers. Sellers are able to sort the programs that will help on different dimensions 
including: conversion, discoverability, and customer loyalty. Currently the list includes: Brand 
Dashboard, A+ content, Manage your Experiments, Upload and Manage Videos, Sponsored 
Brands, Sponsored Display, Stores, Brand Analytics, Amazon Attribution, Amazon live, 
Customer Reviews, Vine, Subscribe and Save, and Product Bundles (all programs discussed in 
this white paper!).  
 
Customer Reviews 
The Customer Reviews section on the Amazon Brand Dashboard displays the previous 30 days 
product reviews. Product reviews are an important part of the decision making process for a 
customer. Reviews provide first hand experience with the product by other customers. Sellers 
can use the Customer Reviews section of the Brand Dashboard to directly post a comment to 
customer reviews or take the feedback from customers for continuous product improvement. 
 
Brand Analytics 
 
Brand Analytics is a suite of data and analytic tools provided to Amazon brand registered sellers 
to help make better strategic decisions about product offerings and marketing positioning. The 
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current reports available for sellers include: Amazon Search Terms, Repeat Purchase Behavior, 
Market Basket Analysis, Item Comparison and Alternate Purchase Behavior and Demographics. 
 
Amazon Search Terms 
The Amazon Search Terms report within Brand Analytics allows sellers to see the relative 
search frequency and top 3 clicked products based on a given search term. Sellers can input a 
search term they are trying to rank for to see what products are clicking on. This can help see if 
they are targeting accurate, relevant search terms or compare top listings to see how their 
product offering stacks up against the competition. Continuously monitor this report to identify 
customer search trends. 
 
Repeat Purchase Behavior 
Sellers can view which products are driving repeat purchases from the Repeat Purchase 
Behavior within Brand Analytics. Brand registered sellers can compare products within their 
product offerings to see which products customers continue to come back to. This can help with 
insights into which products should be more or less advertised towards with Amazon Advertising 
campaigns. This can be a great tool to assess the effectiveness of the Subscribe & Save tool to 
see how conversion or repeat purchases change when products become enrolled in the 
program or different discounts are provided. 
 
Market Basket Analysis 
The Market Basket Analysis report shows what Amazon customers purchase in the same 
basket. Seller’s can use this to identify opportunities for cross selling products. For example, if 
an office supplies seller sees that Amazon customer’s often purchase pens when they buy 
paper, they could cross sell promote with Amazon Advertising or create a Virtual Bundle of the 
frequently purchased together products. If a competitor's product is purchased with the seller’s 
product, this may be an opportunity to offer an owned branded product. 
 
Item Comparison and Alternate Purchase Behavior 
This tool shows two different reports, the item comparison report which shows the different 
items Amazon customers view when shopping for the seller’s product; and the alternate 
purchase report which shows the product that is actually finally purchased after an Amazon 
customer clicks on the seller’s product listing. These reports can be used to identify competitor 
products which allows sellers to make product adjustments based on how customers browse 
and purchase. 
 
Demographics 
The demographics report of Brand Analytics gives an overview of the age, household income, 
education, gender, and marital status of Amazon Customers. This information helps Amazon 
brand registered sellers understand who their customer is which can help with product 
customization and targeted marketing efforts. This data can be viewed holistically of the entire 
catalog or can be viewed in an individual ASIN level. 
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Amazon Attribution 
 
Amazon Attribution​14​ is a beta reporting tool that tracks traffic and sales from social media and 
advertising channels off of Amazon that are linked to Amazon product listing pages by 
generating a trackable URL tag. This tool is great for Amazon sellers that have a presence 
outside of Amazon that are driving traffic to Amazon detail pages. Sellers can measure data 
from search ads, social media, email, and video media channels to see how Amazon customers 
find and purchase their product. Data is shared from different aspects of the sales journey from 
awareness (clicks on a given campaign), consideration (add to cart) and final sale (purchase). 
Analyzing the data allows sellers to identify the marketing channels that drive the greatest return 
on investment. This can include effectiveness of influencer marketing through URL tracking or 
links to the Amazon store on sellers' own website. These insights can be used to plan better 
future marketing campaigns. 
 
  

14 ​Amazon Attribution  
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Additional Brand Services 
 
We have covered up to this point the most standard Amazon brand services. There are 
additional brand services provided to sellers that can help for particular situations. These 
additional brand services include Amazon IP Accelerator, Transparency, and Project Zero. 

 
Amazon IP Accelerator 
 
Amazon IP Accelerator​15​ is a service that helps businesses obtain intellectual property rights 
and brand protection. When a seller enrolls in Amazon IP Accelerator, they are connected with 
a law firm that has been curated by Amazon that is trusted to properly and quickly file a 
trademark on behalf of the seller. The program is free to enroll, but sellers must still pay service 
fees to the law firm but Amazon has pre-negotiated competitive rates to help sellers save 
money. Costs can vary depending on the level of service and number of trademarks sought but 
the current ​maximum fees​16​ are $500 for a high-level brand search, $1,800 for a comprehensive 
search, and $600 for filing the trademark. For sellers that do not have the intellectual property 
registered, the Amazon IP Accelerator is a great service to connect with vetted law firms trusted 
by Amazon to expedite the service at a pre-negotiated fixed maximum cost to sellers. 
 
Transparency 
 
Amazon Transparency​17​ is a product serialization service that identifies each individual unit the 
seller offers to proactively prevent counterfeit offers on Amazon and builds trust with customers 
by showing unit-level product information. Sellers opt into this program and tell Amazon the 
products they want to be enrolled. Amazon provides individual unique, alphanumeric 
non-sequential code labels that sellers must use on each product. Amazon scans the 
Transparency code label prior to sending it to Amazon customers to ensure that the code 
matches with the database on record. This program works for both FBA and merchant fulfilled 
orders. If a bad actor tries to offer a fraudulent product on the seller’s listing, a customer will 
never receive the fraudulent product. Amazon customers can download the iOS or Android 
Transparency app to scan the code to see unit-level product information including manufacture 
date, location, and enhanced product information. There is a cost per product/label if sellers 
choose to enroll, but the more units enrolled, the more discount per unit is provided. This 
program builds trust with Amazon customers to ensure they get an authentic product when they 
purchase it. 
 
 
 
15 ​Amazon IP Accelerator   
16 ​Amazon IP Accelerator FAQ  
17 ​Amazon Transparency  
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Project Zero 
 
Project Zero is a service that gives additional automated protections and self-service counterfeit 
removal features above and beyond what is offered through traditional Brand Registry services. 
When enrolled, sellers receive the benefits of Amazon’s machine learning that scans Amazon 
listings and proactively removes suspected counterfeit listings and offers. This program provides 
a great deal of power to brand registered sellers as they have the self-service capabilities to 
remove product listings and offers from Amazon. To ensure that there is no misuse with offering 
this program to sellers, Amazon requires sellers to have submitted infringement reports in the 
last 6 months with an approval rate of at least 90% prior to being eligible for the program. Once 
enrolled, specialized training is required and a 99% accuracy of infringement reports must be 
maintained in order to retain the Project Zero privileges. Sellers that have a history of 
successfully reporting intellectual property infringements through Brand Registry should pursue 
the additional brand benefits provided by ​Project Zero​18​.  
  

18 ​Amazon Project Zero  
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Conclusion 
 
As Customer Obsession continues to be a leading principle at Amazon, they will continue to 
innovate, create and improve various tools, programs and opportunities for Brands to provide 
the best experience for customer shopping on Amazon.com. Trust is a major aspect of why 
Amazon is the largest online marketplace. Amazon will continue to invest in tools aimed at 
preventing fraudulent offers and programs that enable brands to connect with Amazon 
customers. 
 
We hope that by the end of reading this you have a better understanding of: 

● What brand registry is and how to apply for it 
● Product listing merchandising benefits from Brand Registry 
● Analytics tools for brand registered sellers 
● Additional services offered to brands selling on Amazon 

 
If you have any questions regarding this white paper or anything Amazon related, please reach 
out to us at ​https://www.goatconsulting.com/contact-us 
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Notes 
 
This document is provided for informational purposes only. It represents Goat Consulting’s 
current product offerings and practices as of the date of issue of this document, which are 
subject to change without notice. Customers are responsible for making their own independent 
assessment of the information in this document and any use of Goat Consulting’s products or 
services, each of which is provided “as is” without warranty of any kind, whether express or 
implied. This document does not create any warranties, representations, contractual 
commitments, conditions or assurances from Goat Consulting, its affiliates, suppliers or 
licensors. The responsibilities and liabilities of Goat Consulting to its customers are controlled by 
Goat Consulting agreements, and this document is not part of, nor does it modify, any 
agreement between Goat Consulting and its customers. Amazon® and Amazon.com® are 
Registered Trademarks of Amazon.com. Goat Consulting is an independent consulting firm and 
is not affiliated with, owned by, nor endorsed by Amazon.com. 
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